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About IABM MediaTech Business Intelligence Lisbm

IABM MediaTech Business Intelligence tracks trends in the media technology sector. The purpose of this research service is to enable IABM
member companies and Global Engaged Partners to benchmark their own performance within the industry and track emerging trends on both
the supply and demand sides of media technology.

The information analyzed in this report is derived from IABM Media Tech Business Tracker - a continuous survey tracking buying and supply
trends of media technology.

In the survey and this report, we track the most relevant trends in the media technology business, including revenue and operating models,
business sentiment and performance, technology investment and budgets, as well as emerging technology adoption. This report is based on
data collected in July 2020 - August 2022.

IABM Media Tech Business Intelligence reports contain data-driven dashboards on the state of the media technology industry. These are
continuosly reviewed and updated by IABM analysts as new insights, historical patterns and behavioural clusters are uncovered from the data.

IABM Media Tech Business Intelligence is made up of the following streams of research:

+ Media Tech Business Digest: a short executive summary for time-pressured readers

« The Media Tech Business Report: the heart of this service containing all the detailed results from the research

+ Media Tech Business Analytics: a self-service analytics portal exclusive to IABM Gold and Platinum members
If you have any feedback on the report, please do not hesitate to contact us.
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https://theiabm.org/contact/

Number of respondents

Size of organization
by number of employees

1-5 [
6-20 [N
21-100 [
101-1000 [
1001-10,000 [
over 10,000 [

Sample Description

Type of organization

Media Technology Vendor _
Media/Production Company _

Media Technology Service
Provider -

Other -

Macro region

curope.
Americas [ EGNG
AraC IR
MEA [l

The survey consists of data collected from 1086 industry
professionals from July 2020 to March 2023. IABM's Media
Tech Business Tracker covers organizations of all sizes,
focusing on Western Europe and North America.

Q. Which of the following best describes your organization? Q. How many employees work for your organization? Q. In which region is your company headquarters?
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Job Roles & Departments

CEO / President / Owner
Sales

Business Development

Company Profile

Software (Subscriptions) _

CTO
Marketing Software (Permanent Licence) _
Product Management
Operations Software (On-Demand) -
CMO
Other
Production -
COO 0% 10% 20% 30% 40%
Content / Programming / Creative 42 % 4 7 %
Hardware Engineering
Software Engineerin
° ° Hardware Software

Data Analytics / Science

Finance
CFO
Other
0% 10% 20%
44%  56%
C-level Others

Q. Which of the following roles/departments best describes your
responsibilities?
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Media Primary Source of Revenue

Government Funding _
Subscriptions _
Other _

0% 10%

30%

20% 30%  40%

Q. Could you roughly estimate the portions (%) of your organization's revenues
that come from software sales, hardware products and other revenue sources such
as customer support, training and maintenance?

Q. What is your organization’s primary source of revenue?

Suppliers' Primary Source of Revenue

Television Broadcaster

Production Company

Post-Production Company
OTT/Streaming Service Provider

Pay-TV Operator (Cable, IPTV, Satellite)
Radio Broadcaster

Other

System Integrator

Cloud Service Provider

Live Services/Outside Broadcast Operator
OTT/OVP Technology Provider

Playout Facility

Facilities/Studio Rental

Equipment Rental

Content Delivery Network (CDN)

Other

Consulting
Education/Training
Marketing / Advertising (Agencies)
Freelancing
Corporate

Sports

Healthcare
Government/Military
Worship

Transport

Live Music

Esports

Hospitality

Other

B
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Media Companies

0% 10% 20% 30% 40%

Service Providers

0% 10% 20% 30% 40%

Other Companies

10% 20% 30% 40%

Q. Which of the following best describes your organization's main focus?



Investment Decision-Making

Decision-Making Power

| influence/participate in the decision-making
related to investment in media technology

| am responsible for investment in media
technology

My organization does not invest in media
technology

| have no say in the investment in media
technology

0% 10% 20% 30% 40% 50%

Q. Which of the following best describes your decision-making power when it comes to investing in media technology?
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83%

of respondents have decision-making power
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Business Environment Outlook ) (N

Business Sentiment Over Time Net Outlook (% positive - % negative)
B Positive Neutral [l Negative
- H
- H
- H I
0% 20% 40% 60% 80% 100% 0% 20% 40% 60%

Q. What is your organization’s outlook for the overall business environment over the next year?
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Revenue Outlook ) (-

Revenue Outlook Over Time Average % change Net (% positive - % negative)

B Revenues will increase Revenues will stay the same [l Revenues will decline

0% 20% 40% 60% 80% 100% 0% 10% 20%

Q. What do you predict will happen to your organization's revenues over the next year? Q. By how much will your organization's revenues increase/decrease over the next year?
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Investment Outlook ilibm

Investment Outlook Over Time Average % change Net (% positive - % negative)
B Wil increase Will stay the same [l Will decline
0% 20% 40% 60% 80% 100% 0% 5% 10% 15% 20%

Q. What do you predict will happen to your organization's media technology budget over the next year? Q. By how much will your organization's media technology budget increase/decrease over the next year?
Please provide a rough percentage estimate.
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Technology Roadmap Wb

Priorities in media buyers' and suppliers' technology roadmaps

Cloud & Virtualization

OTT & Streaming Platforms
IP Transport & Networking
At-Home/Remote Production
Virtual Production

AlI/ML & Analytics

Imaging

Social Media

Immersive

Mobile

Security

Programmatic Advertising
Gaming/Esports

Next-Gen Standards

Edge Computing

loT

Blockchain

Other

o
X

10% 20% 30% 40% 50% 60%

Q. What are the most important trends in your organization's technology roadmap? (max 3)
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Content Chain Investment Outlook Wiz
Content Supply Chain Investment Outlook Net (% positive - % negative)
Bl Growing Stable [ Declining

Monetize

Create

Connect

Manage

Consume

Produce

Publish

Store

Support

o
X

20% 40% 60% 80% 100% 0% 20% 40% 60%

Q. How is technology investment in the content supply chain segments that are relevant to your organization changing?
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Content Sectors Technology Drivers

Live Sports

At-Home/Remote Production -

AL & Analytics [}

Blockchain ’
Cloud & Virtualization [}

Edge Computing I

Gaming/eSports I

loT |
IP Transport & Networking (e.g., 2110, etc.)
Immersive (e.g., AR, VR, Metaverse, etc.
Imaging (e.g., HDR, 8K, HFR, etc.
Mobile (e.g., 5G, etc.
Next-Gen Standards (e.g., ATSC 3 0, etc.
OTT & Streaming Platforms
Social Media |
Security (e.g., Cyber, Encryption, Conditional Access, etc.)

)
)
)
)

Targeted/Programmatic Advertising I
Virtual Production I

Otherl
0% 10% 20%

°\° _-——-

Live News

10% 20%

X _-—_-

Live Studio
Production

10% 20%

N -——_-

Audio

10% 20%

Q. Please select the most important technological drivers of investment in each of the sectors that are relevant to your organization.
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X _-__-

Scripted/
Non-Live

10% 20%

Virtual/
Immersive

0% 10% 20%

Digital/

Internet/Social

%

10% 20%

) G//:-:lbm

Other

0% 10% 20%



MediaTech Purchasing Factors

Most important purchasing factors
Total Cost of Ownership NG Total Cost of Ownership Future Roadmap
100%
Future Roadmap [
Relationship with Vendor [

50%
Training & Support [N
Efficiency I
0%
ROI [
Interoperability/Openness I Innovation Potential ROI
100%
Innovation Potential [
Agility/Speed of Delivery [y
50%
Reputation of Vendor
Inlm HEEm
0%

Sustainability

Financial Viability/Scale of Vendor Interoperability/Openness Training & Support
100%
Flexible Deployment/Payment Models
Focus on Business Models & Revenue Generation
50%

Customization
EmEE ==
0%
Ability to Measure Costs N — N
0% 20% 40%

~

2020
202
202
2023
2020
202
202
2023

Q. In general, besides cost and technical specification, what are the most important factors that influence your decision to purchase media technology products and services?
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Relationship with Vendor

Efficiency

Agility/Speed of Delivery

N

~—

2020
202
202
2023



MediaTech Buying Preferences Wiz

Buying preferences ("best of breed" vs. end-to-end)

100%

To purchase a complete system from an 80%

end-to-end solution provider that provides °
most or all the products we need

60%

40%
To evaluate multiple suppliers and create
“pbest of breed” solution

20%

0%
0% 20% 40% 60%

Q. When purchasing media technology products, which do you generally prefer?
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Buying preferences' change over time

2020 2021 2022 2023




R&D Investment Wb

R&D Spending as % of Sales R&D Spending Outlook

26%

of MediaTech Suppliers' Sales

R&D Spending Outlook

0% 20% 40% 60% 80% 100%

B R&D spending will increase R&D spending will stay the same M R&D spending will decline

Q. What percentage of your organization's total annual sales is spent on Research & Development (R&D)? Q. What do you predict will happen to your organization's R&D spending over the next year?
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Insourcing lisbm

% of MediaTech Insourced Insourcing Investment Outlook

42%

Base: MediaTech Users

Insourcing Investment Outlook

0% 20 [ Investment in internal seftware development will increase% Investment in interrsatsoftware development will stayothe same
B Investment in internal software development will decrease

Q. What is the percentage of products/solutions your organization builds by itself using internal system integration resources or software development tools versus the percentage of products/solutions bought
from third-party product/service suppliers? Q. How will your investment in internal software development change over the next year?
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Insourcing Drivers and Deployment Areas

Insourcing Drivers

Control over technology development and roadmaps
Enabling customization of technology solutions
Enabling technology integration

Solutions offered by vendors do not meet our needs

Increasing speed of deployment compared to vendor
solutions

Enabling as-a-service business models

Leveraging open-source solutions

Other

0% 20% 40% 60%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

Insourcing Areas by BaM Content Chain

Create Produce Manage Publish Monetize Consume Connect Support Store

Q. Why are you investing more in in-house technology development capabilities? Q. Please select in which of the following supply chain blocks your organization has deployed/plans to deploy more in-house

builds. Sample: MediaTech users.
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Broadcast
Corporate

Sports Federations
Government/Military
Education/Training
Worship

Esports
Marketing/Media
Mobile/Telecom
Live Music
Healthcare
Gaming

Sighage
Hospitality

Security Monitoring

Other

Media technology suppliers' top 3 revenue segments

o
N
o
N
o

Parallel Markets

59%

of MediaTech Vendors' revenues are
derived from sales to broadcast and

media customer types.

60 80

Broadcast

Supplier Segments Growth Outlook

NET: Growing - Declining

Corporate

Sports Federations
Government/Military
Education/Training
Worship

Esports
Marketing/Media
Mobile/Telecom
Live Music
Healthcare
Gaming

Signage
Hospitality

Security Monitoring
Other

0%

40% 60%

)

G//:-:lbm

Q. What are your organization's revenue segments? Q. What percentage of your company's revenues are derived from sales to broadcast and media customer types (broadcasters, streaming platforms, etc.)?

Q. Could you please rank the following markets in terms of importance to your business (3 MAX)? Q. Please provide an outlook for revenue growth in the following markets over the next year.
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Technology Adoption U (e

Likelihood of Media Technology Adoption

h - N - . . . .
80%

60%

40%

) I I I I I I l l .
0% - -

Cloud Remote UHD (4K/8K) Virtual Al/ML Blockchain
. Production Production
M Unlikely
Likely

B We have already adopted/transitioned to this technology

Q. How likely is your organization to adopt/transition to the following technologies in the next few years?

IABM Copyright 2023



About IABM

IABM is the international trade association for broadcast and media technology suppliers. IABM facilitates the important networking and
interaction between suppliers that shape and define the unique ecosystem of the broadcast and media technology industry.

IABM supports member companies with a comprehensive range of services across market intelligence, training, events, technology,
exhibitions, business standards and best practices. We hold the interests of member companies as paramount, and strive to provide
strong guidance and support at every level in all geographies.

We understand that in today’s rapidly changing media landscape, our members have never had a greater need for timely, relevant and
effective advice and support. IABM’s mission is to be an ever more powerful beacon illuminating the way forward, highly responsive to all
our members’ needs and helping them to successfully navigate change and prosper.

Further information about IABM and its activities can be found at www.theiabm.org.
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